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“ It is a great pleasure to be 
able to give something back, 
through these pages, to the 
special people who connect 
with us and are part of the 
great big Palladium family”

ear Travel Club member, 
what you are holding in your 
hands is the first magazine 
designed especially for members 
of our most exclusive club. 
This special publication is 
intended to pay tribute to our 
best customers, the DNA that 

makes up Palladium, a company whose leitmotiv is 
“turning customers into fans.” Travel Club members are 
a very important part of the Palladium family, and our 
objective is to make members feel at home when they 
visit us. That is why we look after every detail in order 
to offer the best service. 
The magazine is also being launched at a very special 
time of year: Christmas. So I would like to send you 
my warmest and most sincere, “Merry Christmas”. It 
is a great pleasure to be able to give something back, 
through these pages, to the special people who connect 
with us and are part of the great big Palladium family. 
2016 has been a very intense year for us. On the 
Canary Islands, we inaugurated the new Hard Rock 
Hotel Tenerife, a laid-back offer targeted at a new type 
of luxury customer who demands a hotel that offers 
experiences in a year-round vacation destination. We’ve 
also carried out important renovations at our hotels, 
including the Palladium Resort & Spa in Jamaica, the 
Grand Palladium Resort & Spa on the Nayarit Riviera, 
and the Grand Palladium White Sand Resort & Spa, 
updating the facilities and furniture, as well as the 
restaurants, in order to offer a renewed vacation option. 
The objective is none other than to continue with 
our commitment to improving service and providing 
personalized attention
Nevertheless, we continue to set new goals, such as 
the new Grand Palladium and TRS in Costa Mujeres, 
Mexico, which is scheduled to open in 2018.
I hope you’ll enjoy reading these exclusive pages, and 
we’ll be waiting for you at our destinations so that we 
can continue celebrating with our exclusive resorts and 
premium services for members only.
Happy holidays and a prosperous 2017.
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ear Palladium Travel Club 
member,  it is an honor 
to address you from these 
pages during this very 

special season. For me, it is a true point 
of pride to be able to greet you with 
this first edition of the Palladium Travel 
Club Magazine, a magazine full of 
premium content dedicated to Travel 
Club members. I am also pleased that 
the company has decided to make this 
gesture to look after its most exclusive 
customers, keep in touch with them 
and send them direct messages about 
its growth, sharing this success that 
belongs to us all.  It is a beautiful way 
to keep in touch with our greatest asset, 
our customers, while they’re at home.
Christmas and New Year’s are around 
the corner and I, along the entire team 
behind this magazine, would like to 
wish you all the best and hope that you 
will soon have a chance to experience 
one of Palladium’s exclusive destina-
tions and enjoy the Club’s advantages. 
Palladium has reinforced its hotel offer 
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this year with new additions such as 
the Hard Rock Hotel Tenerife and 
with renovations at many of its des-
tinations. 
This magazine’s philosophy is based 
on reaching members with special 
news and premium content, like 
our photo file or our theme bazaars. 
Furthermore, we also wanted to 
reflect the human side of the team 
that makes Travel Club possible, and 
also make readers dream with all the 
services on offer at Palladium and 
available to them as members of this 
very prestigious club.
I sincerely hope you enjoy these 
pages that you’ll receive at this very 
special time of year.
A great big hug to you, and Happy 
New Year!
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Punta Cana celebrates Carnival every 
year in March on the Bulevar in Pun-
ta Cana Village, where comparsas, or 
groups of musicians, singers and dancers 
arrive from all over the country, including 
Jarabacoa, La Vega, Santo Domingo, and 
even some from Haiti, in order to march 
in a procession that lasts all afternoon 
and is broadcast live on TV in various 
countries. The comparsas represent cha-
racters from the Dominican popular 
imaginary, inspired by the nation’s his-
tory, its tales and legends. Every year, the 
event draws some 20,000 people who 
enthusiastically take part in this cultural 
tradition. Every year, according to the 
Punta Cana Group, the event draws some 
20,000 people who blend in perfectly 
with this colorful cultural display.

On the shores of 
the Caribbean, 
this paradise of 
white beaches and 
clear waters called 
the Dominican 
Republic also has 
its own colorful 
Carnival.
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We are at the group’s largest resort in the Carib-
bean... What does this mean for members?
As it is the largest property among all the destina-
tions that Palladium Travel Club offers, one of the 
main advantages for members, compared with 
other destinations, is the wide range of room cate-
gories available here, which is designed to suit the 
requirements of each of our members. Besides this, 
at present, we are also the destination that offers 
the largest number of exclusive accommodations 
for members of Palladium Travel Club, from Junior 
Suites Sea View at the Grand Palladium Palace, to 
the Suite Signature at the Grand Palladium Bavaro.

The Zentropia Spa has been completely  
renovated. What would you highlight about 
this renovation as far as club members are 
concerned?
The renovation will all our members to enjoy top-
notch facilities and all sorts of Health & Beauty 

treatments, aside from having access to highly 
qualified staff in this area. Of course, we must 
also mention the complete renovation of the 
gymnasium, where members have access to 
a wide range of cutting-edge equipment and 
machines.
 
What importance does the Travel Club have 
in the resort, and how has it changed?
In a complex like Punta Cana, the Travel Club 
is important because, every year, we receive a 
large number of reservations from members, 
and this number is constantly growing, even 
resulting in more than 100 rooms occupied 
per week at certain points of the peak season. 
The presence of so many PTC members is 
very significant.  This is, without a doubt, our 
best form of advertising, since members them-
selves become “brand ambassadors”, sharing 
their experiences as members directly with 
regular customers, which in the end creates 
a highly positive perception in customers’ 
minds, leading them to want to join the PTC 
as new members.
  
Tell me about one of the exclusive services 
for club members available at the resort.
Without a doubt, if I have to mention a single 
exclusive service that we offer, it has to be the 
Beach Members’ Lounge, in the beach area of 
the Grand Palladium Bavaro. The Beach Mem-
bers’ Lounge was inaugurated just a year ago 
and, there, we offer a beach area that is exclu-
sively for members, in addition to a bar with 
premium drinks and a spacious terrace from 
where members can admire the magnificent 
beach and spectacular views of the Caribbean.

Is the Palladium brand redefined through its 
Travel Club? How does one experience this 
at your hotel?
In fact, the company is immersed in an overall 
project of constant change that is evident at 
the complex in Punta Cana. If we take into 
account all the investments made over the 
last few years, around 1,000 rooms, theme 
restaurants, buffets, lobbies, the spa and other 
spaces have been renovated.  I feel that these 
actions are definite proof of what the com-
pany wishes to convey to all its customers 
in general, and to members of the Palladium 
Travel Club in particular.
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"In a complex like Punta Cana, 
the Travel Club is important 
because we receive a large 
number of reservations from 
members, and this number is 
constantly growing”
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For years, Cancun’s coral reefs, one of its 
main tourist attractions, have very pop-
ular among tourists, and this influx of 
visitors has damaged some of the natural 
areas and their ecosystems. In order to 
stop the damage and make tourism more 
sustainable, Cancun’s underwater muse-
um offers unique excursions where you 
can visit the underwater statues located 
near the Manchones Reef. Manchones 
lies between the coasts of Cancun and 
Isla Mujeres, and it is currently home to 
455 statues that divers can contemplate 
during their immersions. Noteworthy 
among these statues are The Bay Cross, 
Man in Flames, The Dream Collector and 
Bacab. In addition to the artwork, divers 
will also encounter banks of fish, turtles 
and manta rays under the water.

Cancun’s 
underwater 
museum is a 
unique place that 
preserves the 
natural reefs by 
providing access 
to an artificial 
reef where the 
natural reef is 
also allowed  
to grow.
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Your section is seen as one of the company’s priorities. 
What effect has this brand expansion had on your 
resort and on the Travel Club in particular?
A very positive one, because it makes it possible for us 
to offer our members a wider range of services and infra-
structure, and a wider range of PHG products, including 
the opening of the new Hard Rock Hotel in Tenerife, the 
upcoming Costa Mujeres complex in Cancun and the 
planned expansion of Royal Suites Yucatan, at our Riviera 
Maya resort. All of these projects represent a great chal-
lenge as far as expanding our workforce and a considerable 
improvement in the services we offer VIP customers.
 

One of the greatest challenges you have suc-
cessfully confronted during this latest stage is...
Without a doubt, one of my biggest challenges has 
been being given the great opportunity to manage 
the Travel Club at the Riviera Maya.
Success comes hand-in-hand with the right team of 
collaborators, which has given me the confidence 
and security of working as a family. The team’s con-
stant dedication is translated into greater and better 
satisfaction for our members. On the other hand, 
the obvious growth of the Travel Club demands 
that I assume greater responsibility in achieving the 
objectives that were initially established.
 
What is your leadership style?
I think my leadership style is proactive, but also 
conciliatory, because I see myself as someone who 
is approachable, yet firm enough to coordinate 
team work.
 
How would you define your resort, compared to 
the Group’s other resorts, from the perspective 
of the Travel Club and its services? What is your 
great strength?
Undoubtedly, Grand Palladium Riviera Maya offers 
an infinite variety of attractions and possibilities that 
are hard to find in a single destination. The quality 
of the service provided and the friendliness of its 
employees are, without a doubt, the primary attrac-
tion for our guests. Because of its location and sur-
roundings, the resort is a sort of paradise that peace-
fully co-exists with local flora and fauna, as well as 
the excellent cuisine, customs and traditions of the 
Mayan people. All of this together with the recent 
renovation of its facilities, means that we offer our 
members better value than other destinations. 
 
What are exclusive services do members most 
often request?
Mainly, unique and personalized attention that 
implies anticipating their needs. They have a pri-
vate transfer awaiting upon arrival at the airport 
that takes them directly to our Resort’s Members 
Lounge, where the Travel Club team gives them a 
warm welcome. From that moment and throughout 
their stay, they also have access to a series of exclu-
sive benefits: unlimited restaurant reservations, 
premium drinks, a pillow menu, internal transfers, 
excursions to tourist attractions, etc. This exclusive 
service translates into more than VIP treatment, it 
means being treated like FAMILY. As our slogan 
says: “From Guest to Family”.

� � 	 � �� �
� � � � �

���

	������

������ �����!����� ����!�����	�$�

"The team’s constant 
dedication is translated 
into greater and better 
satisfaction for our 
members"
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Montego Bay is the main tourist desti-
nation and second-largest city on the 
island of Jamaica, where the white sand 
beaches are lined with flowering plants, 
and the hills dotted with palm trees form 
the backdrop for long stretches of gently 
sloping meadows. The city’s main his-
torical landmarks include the St. James’ 
Parish Church, built between 1775 and 
1782, and The Cage, a 19th century jail 
that was once used to temporarily detain 
runaway slaves and wayward sailors, now 
transformed into a cute little museum. 
The scuba diving in the protected waters 
of Montego Bay Marine Park, with its 10 
square miles of coral reef teeming with 
exotic species fish, is amazing.

Dubbed “The Fair 
Weather Gulf” 
by Columbus, 
Montego Bay 
became the 
main port 
for exporting 
Jamaican lard. 
Today, this 
natural paradise 
is perfect for 
relaxation.
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The new Hummingbird Signature Residence has 
been launched with unique services. What do the 
members usually request?
The Hummingbird Signature is an independent man-
sion built on a 216 m2 area, featuring three bedrooms, 
a living room, dining room, kitchen and a 98 m2 ter-
race with an infinity pool and jacuzzi. The mansion 
has direct access to the adults-only Coral Beach, with 
views of the stunning Jamaican sunset. It therefore 
comes as no surprise that Signature members who 
stay there prefer to spend their time inside the luxuri-
ous and comfortable residence, enjoying the eternal 
Jamaican spring from its terrace and pools. So, what 
its distinguished occupants most often request is room 
service and good internet coverage, which ensures 
their comfort and allows them to publicize it.
 
The Poseidon, Bhogali and Lotus House restaurants 
at the resort have all been renovated. What would 
you highlight about each of these with respect to 
Travel Club members?
In addition to being quality a la carte restaurants, we 
have now expanded them, they have very attractive 
design, in a luxurious and welcoming environment. 
Our members have unlimited reservations in these res-
taurants, which is why they are the first to enjoy them. 
They also have access to exclusive premium drinks, so 
they also enjoy them more than anyone else.
 
Aside from the renovations, how has the brand’s 
conversion been implemented at your destination?
The PTC brand is present throughout the resort, serv-
ing as a solid link between our club and the PHG 

group, as one of its most treasured divisions and 
strongest investments, while at the same time ensur-
ing the club’s visibility and appeal to regular guests. 
Together, we are moving towards offering regular 
guests a new, more exclusive and more luxurious way 
to stay at our resorts.
 
What challenges are you facing at this stage?
To keep growing in order to expand the club’s base, 
while offering the best service to current members 
every day, creating specific value for Jamaica as a 
destination and striving to honor the long-standing 
contract between us and our members. 
  
What important lessons have learned during this 
period managing the Travel Club?
Perhaps the first lesson is that vacations these days are 
a major necessity, with individuals and families dedi-
cating an increasing part of their budgets to vacation-
ing. The second is that, out of 52 weeks in the year, 
including the bad ones, our club members set aside 2 
or 3 weeks to vacation at our resorts, and exclusively 
at our resorts, and this places an enormous respon-
sibility on our shoulders. The third is that, every day, 
more and more travelers are looking for personalized, 
preferential treatment and luxury.These are the lessons 
that stand out and make me feel confident that our 
company was right to make this strategic investment 
and create the Palladium Travel Club, and that this is 
the right way to respond to today’s vacation market.
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“In addition to being quality 
a la carte restaurants, we 
have now expanded them, 
they have very attractive 
design, in a luxurious and 
welcoming environment”
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The Los  Arcos  Amphi theater  i s  a 
famous tourist spot in Puerto Vallar-
ta that is known for its for four stone 
arches, a local symbol. This beautiful 
open-air theater offers lighthearted 
performances at night, with hawkers 
selling local food, artworks and crafts. 
The Los Arcos Amphitheater looks 
somewhat l ike a bunch of Roman 
ruins, with four semicircular arch-
es on Doric columns. It’s the perfect 
place from which to contemplate the 
sun setting behind Los Arcos’ natu-
ral arches or the Bay of Banderas, in 
the horizon. Los Arcos is a meeting 
point where one can enjoy all sorts of 
events, from concerts and street per-
formances, to clown shows and beau-
tiful sunsets.

Los Arcos, in 
Puerto Vallarta, 
is a paradise 
where you 
can watch live 
performances 
and contemplate 
spectacular 
sunsets.
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What is your routine like when you arrive at 
the hotel each morning?
When I get to the office, the first thing I do 
every day is check my email and reply to urgent 
mails. Then, I go to the member service area 
to check the tasks pending for the day with 
regards to members staying with us and future 
arrivals, so that we can get organized. After 
that, I make a round of the member areas and 
chat with some members to find out how their 
stay has been, and also check-in with the sales 
department.

What were your first steps at the company 
like?
I started out working in my home country, the 
Dominican Republic. I worked with the oper-
ations manager at the Grand Palladium Palace 

for a year. After that, I left and joined the com-
pany again in Jamaica, where I worked manag-
ing the logo shop; which I did for a year. I was 
always very motivated to keep growing, which 
is why I applied to fill a vacancy in the sales 
department. I landed the position and stayed 
for in Jamaica for two more years as a sales 
executive for the complex. That is when I was 
offered the opportunity to move to Puerto Val-
larta, where I have been for almost four years, 
first as a sales assistant, and now for the past 
three years as manager of the Vacation Club.
 
How would you rate your experience at the 
Travel Club?
It is an honor to be part of this amazing team. 
This experience has allowed me to keep grow-
ing and developing, thanks to all the challeng-
es we face and manage to overcome. It has 
been incredible to have the opportunity to set 
up the Vacation Club project in Puerto Vallarta 
from square one, continuing to grow up to the 
point we are at today.

A great many renovations have been under-
taken over the past years. How does Travel 
Club embody the brand’s new values?
The constant renovations that are taking place 
instill greater credibility and trust in our custom-
ers, enabling us to convert them into members. 
Customers can see that it is worth the trouble 
to belong to the Club, that we are a place that 
is constantly making investments, constantly 
growing, improving upon what we already 
have, but also with new properties and new 
brands that the company is continually adding.
 
The hammock area, the renovated zoo, 
the botanical garden... This resort is full of 
surprises. What are your favorite areas? And 
what are members’ favorite areas?
I really like the vegetation around the hotel a 
lot. That is the hotel’s main attraction, but there 
are also areas that offer amazing tranquillity 
and peace.  The salt-water pool is also one of 
the hotel’s attractions, as there is nothing like 
it anywhere else in this region. Of the areas 
reserved for members, the Members’ Bar is in 
a special location within the hotel, with a view 
of colorful sunsets. From there, it is possible to 
catch sight of whales during the whale season, 
which is a magical experience.
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“Of the areas reserved for 
members, the Members’ 
Bar is in a special location 
within the hotel, with a 
view of colorful sunsets 
and it is possible to catch 
sight of whales in season”
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In addition to its incredible beaches, hid-
den coves, first-rate nightlife and spec-
tacular culinary offerings, Ibiza is, above 
all, Dalt Vila. This spectacular historic 
district is composed of narrow old cob-
blestoned streets whose steep hills are 
accessible only on foot, and the whole 
area is dominated by the Cathedral. Up 
at the top, you’ll enjoy impressive views 
through the open areas between the bas-
tions and their esplanades. The Ses Taules 
Gate, which is the main access to the 
walled area of the city, is flanked by two 
Roman statues that welcome visitors who 
make it up the hill and over the draw-
bridge. The gate leads to a cobblestoned 
courtyard that is the antechamber to 
Plaza de Vila, and from the Cathedral of 
Nuestra Señora de las Nieves (Our Lady 
of the Snows) there is a wonderful view 
of the entire city.

This magical 
citadel is a 
UNESCO World 
Heritage Site 
with amazing 
panoramic 
views of the 
Mediterranean 
and 2,500 years 
of history. 
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The brand has a touch of Ibiza that seems to be 
extend to all its destinations. How would you define 
that and how would you apply it to the Travel Club? 
Does the Travel Club also have a touch of Ibiza?
I definitely feel that even though the Travel Club is an 
experience that exists only in the complexes, it does 
manages to maintain that touch of Ibiza in each loca-
tion. But in addition, we also offer our members an add-
ed value that is a class apart, as they have the opportu-
nity to enjoy their membership and benefit weeks at one 
of the world’s most famous Mediterranean beach desti-
nations, known for the beauty of its coves and beaches, 
the quality of its water and the nightlife that Ibiza offers.  

What distinguishes the Travel Club in Ibiza versus 
Latin America?
We manage all the destinations as a team so that we can 
be true to our slogan “From Guest to Family”, since we 
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“Rather than more 
sophisticated members, 
what we’re looking for is 
more loyal guests, guest 
who are captivated by 
all the exclusive services 
that the brand offers”
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all have the chance to care for our mem-
bers and every destination has its own 
particular touch because of the setting 
and the employees who help us achieve 
this. But if I had to highlight one aspect, 
I’d like to say that there are fewer mem-
bers visiting Ibiza than other destinations, 
and this certainly allows us to put more 
of an effort into providing a more person-
alized service, as well as the wide range 
of culinary offerings (with restaurants that 
offer typical dishes such as the Bullit de 
Peix, and world renowned chefs), cultural 
offerings (including World Heritage sites 
such as Sa Caleta, Dalt Vila and Puig de 
Molins); and, of course, the excellent 
parties celebrated outside the complex, 
which are such a fundamental part of this 
great experience available to members 
during their vacation in Ibiza.

The island is still the destination of 
choice for many Spaniards, exceeding 
expectations every year. What forecast 
are you working with for this year?
The Travel Club has tended to organically 
increase its membership base at a rate that 
is very interesting for the company; in the 
double digits, between 20% and 30%, 
and this increase is the minimum mem-
bership increase we expect over the pre-
vious year, which is why we are expecting 
a growth of 30% in Ibiza. Additionally, 
every day we are forging stronger relation-
ships with strategic partners within Travel 
Club, including vacation exchange com-
panies like RCI, and these partnerships 
also result in an increased number of cus-
tomers every year.

Are you working to attract more sophis-
ticated guests/members with more 
exclusive services?
Rather than more sophisticated mem-
bers, what we’re looking for is more loyal 
guests, guest who are captivated by all 
the exclusive services and personalized 
treatment that the brand offers, which will 
make them become members, ensuring 
that they return to one of our hotels year 
after year.
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he second anniversary party for Palladium Travel Club in Jamai-
ca or the inauguration of the Hummingbird Signature Residence 
at Grand Palladium Jamaica Resort and Spa are a real luxury 
for members; the Travel Club’s events are invariable surprising. 
Imagine celebrating Valentine’s Day in the Caribbean? Travel Club 
shared this celebration of love and friendship with its members, 
playing romantic music at its bars. And what about celebrating 
Mother’s Day? Couples, parents, mothers, all have their own 

exclusive celebration at the Travel Club’s events. Members were regaled with all sorts 
of special treats. Female members were pampered with massages for their tired feet, 
bonbons, cocktails, canapés and roses. And fathers had their big day with music, 
dancing, contests and gifts. At Travel Club, there is always an event celebrating life. 
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How has the way you travel changed?
Conchi: Years ago, the first trips we took 
were more adventurous. As you get 
older, you look for greater convenience 
and better service, and that’s what we’ve 
found by joining PTC. Now it would be 
hard to go back!!!
 
When and how did you discover Travel 
Club?
Cochi: Our first experience with Palladi-
um was in 2007. We thought the hotel 
was amazing, so we decided to go back 
in 2012, that’s when we found out about 
Travel Club and became members. In 
fact, we’ve been enjoying our member-
ship for the past 5 years.
 
What are the main advantages that 
convinced you to join the club?
Conchi: We were especially interested 
in the airport-hotel-airport transfers. 
People from Europe, like us, travel many 
hours to get here. In our case, from the 
moment we leave home (Barcelona) until 
we reach Cancun, it’s about a 20-hour 
journey, so obviously we’re very tired. 
The idea of getting off the plane, picking 
up our suitcases, and getting on your 
own private transport IS A TOTAL LUXU-
RY. Once you’re inside the vehicle, you 
don’t have to worry and you know you 
can start enjoying your vacation. 
The private check-in at the PTC office 
is another favorite perk. Arriving at 
the hotel and not having to wait in 
line to check in is one of the greatest 
advantages. Like we said before, when 
you can just get in and settle into 
your room as soon as possible, that’s 
really great; and it’s something only 
PTC’s friendly employees can do for 
you when you arrive. Their service is 
excellent, speeding up the paperwork 
so that we can enjoy our long-awaited 
vacation right away. The personal-
ized attention is also very important 
because, if you have any sort of query 
or concern, there’s someone there 
eager to serve you and quickly resolve 
the issue. Being able to make unlimited 
reservations at the theme restaurants is 
another perk that we really enjoy.
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What is your favorite Travel Club ser-
vice or offer?
Francisco: In fact, I have several favorite 
services (cart service, members-only 
areas, premium drinks, etc.) so it’s hard 
to choose which is the best. The cart 
service, for instance, is one the services 
that I personally appreciate the most, 
because of the distances within the 
facilities; it’s really very important for 
me, especially when you have an injury 
like I do. I like the members-only areas 
because of the personalized service and 
facilities that we enjoy; being looked 
after by people who take care of us and 
pamper us at all times with incredible 
care and attention. The premium drinks: 
it’s a real luxury to find that they have 
your favorite brand of limonchelo or 
whisky... I love it.

Would you recommend it to your 
friends?
Francisco: I’m constantly talking about 
the club to my family, workmates and 
friends. Because, in Spain, people aren’t 
very familiar with this way of travelling. 
I’d like my friends to experience first-
hand what we’ve experienced. In fact, 
we’ve already referred some friends, and 
they were delighted.

“The premium drinks: 
it’s a real luxury to 
find that they have 
your favorite brand 
of limonchelo or 

whisky... I love it.“
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we arrived at the Palladium. 
We were speechless. This was it. This was 
the place. The minute that van door was 
opened we experienced the most beau-
tiful place we had ever seen. Standing by 
the door, we were greeted, “Mr. and Mrs. 
Poulsen, Welcome Home”, holding wel-
come drinks and little towels that smelled 
so wonderful. We could not believe it. 
Wow, we were finally here! This was just 
too good to be true. This was Paradise.
We had started making friends with each 
and every worker on the Resort. They 
were all so kind and made us feel so wel-
comed. We have never in our lives been 
so amazed and overwhelmed with so 
much love and compassion, beauty and 
kindness , amazing food, drinks, music 
and the most beautiful white sand and 
blue water Ocean ever. 
After our first visit we were so excited 
to start planning our next arrival date. 
We met a very nice gentlemen Jorge 
who became a very good friend at the 
resort. He worked for the Travel Club and 
always went out of his way to make sure 
we were going to be coming back and 
helped us book our next visits. 
He introduced us to the Travel Club. He 
gave us wonderful warm gifts and also 
made sure we were taken care of in every 
way and after a few more visits, we knew 

In the year of 2009 , After 25 years 
of Marriage and raising our four 
children, Bob and I decided we were 
going to go to Mexico. Yes we are 
doing it. Going to Mexico. 
Not having any idea what we were 
doing, or were we were going, we 
asked a very good friend who is a 
travel Agent Marci. She knew just the 
right place to send us. Of course her 
favorite Resort was also. “The Grand 
Palladium Riviera”. 
Our trip was booked and passports 
were ordered . We had no idea that 
we were about to discover our “Heal-
ing Place”. Our Peace. 
We had been through several trials in 
our lives dealing with a very ill child 
for many years and the loss of our 
wonderful Parents. We were in great 
need for some Healing time and just 
some time to be at peace. 
It was finally time for our departure 
and after several hours of traveling , 
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we were ready to join the Travel Club. We 
wanted something for our children, our 
family and friends. We wanted to share 
with them and wanted them to be able to 
experience everything that we had been 
enjoying. We were so excited for them to 
be a part of the Palladium Family.
Joining the Travel club has given us the 

great comfort of knowing we will be safe 
and always be taken care of. 
Just coming out of those doors from the 
Cancun airport and knowing they will be 
there waiting to pick us up, holding that 
sign POULSEN and taking us straight to the 
Resort with such a great “peace of mind” . 
That is what this is all about. 

“Being part of the Palladium Travel Club 
has been a life change for not just Bob 
and I but has been a life change for our 

children, family and friends.”

��
���	����

In what way do Travel Club make you 
feel special? 
When we became members we were told 
that we would all be family, and well they 
were right, we do feel like family!! We 
have celebrated our anniversary's, birth-
day's and even Christmas holidays with 
Palladium travel club and every one has 
been made special for us.
We attended the Members party in Jamai-
ca 2016 and it was very special and also 
had enlightened us to how the Palladium 
family stretched from not only the hotels 
and staff but to other members as well. It 
was an honour to spend the week with 
familiar faces and new faces.

What service do you like most?
There are perks and benefits to being a 
member of the Travel Club but for us it is 
about more than just that, it also about 
the other things they do like when our 
parents (Leslie and Larry)went to Puerto 
Vallarta we were in Rivera Maya at the 
same time and they were amazed at the 
way they were treated and pampered. The 
travel club looked after them and even let 
us know how they were doing with daily 
updates....Bravo !!!
We say Thank You to the Travel Club for 
honouring the membership contract to the 
best of their ability and always striving to 
be the best of the best. 

The Travel Club is always helping us book 
our next visit, making sure we have the 
correct information, keeping us informed 
of all the new changes, discounts and 
promotions. 
The Travel Club Books the rooms for us 
at our request , they always have sur-
prises and lovely gifts. They are always 
greeting us with smiles, and of course 
all of there Love, not to mention all of 
the fun activities and having full access 
to the spa and the beautiful Member 
Lounge on the beach, I could just keep 
going on. They are always making such 
wonderful changes. 
The Palladium has not only given us a 
wonderful place to be with our own 
family and friends, but has given us a 
beautiful place to celebrate our lives 
with all that we love. 
Being part of the Palladium Travel Club 
has been a life change for not just Bob 
and I but has been a life change for our 
children, family and friends. We have 
all met so many wonderful people and 
made so many amazing friends. We 
have so much love for each and every 
one of them. They are always in our 
hearts at all times.
We are honored to say that we are part of 
the “Palladium Travel Club Family” and 
we thank you for all that you do. 
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TECHNOLOGY DEBUGS ITS DESIGNS AND OVERHAULS 
MATERIALS AND COLORS FOR OUR NEW MULTIMEDIA ALLIES.
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THE DOMINICAN REPUBLIC’S CARNIVAL IS 
ONE OF THE MOST WIDELY CELEBRATED 

AND COLORFUL CARNIVALS IN THE 
WORLD. THE FESTIVITY COMBINES 

SPANISH TRADITIONS LIKE THE «DIABLO 
COJUELO» («LIMP DEVIL») WITH VENETIAN 

MASKS THAT DENOTE THE AFRICAN 
HERITAGE OF FORMER SLAVES.
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In the Dominican Republic, carnival is a 
year-round event. This is not to say that 
there are parades and processions all over 
this Caribbean country twelve months out of 
the year. The most important cities and prov-
inces of the Dominican Republic organize 
Shrovetide festivities throughout the month 
of February, with little regard to the religious 
calendar.  Dominican society so strongly 
identifies with the carnival imaginary that it 
has gradually incorporated elements of this 
feast of mockery and masks in many of its 

religious celebrations, such as Holy Week and Corpus Christi.  
Moreover, masks, floats and drumbeats are essential elements 
of any patriotic commemoration. Every February 27th--since 
1844--the country celebrates the expulsion of the Haitians 
from the Dominican Republic. 
Carnival has been present on Hispaniola since the first Euro-
pean settlements were established: Santo Domingo was the 
first Spanish city founded in the American colonies at the end 
of the 15th century; it was the first American city to become 
a viceregal headquarters and the first to have a cathedral. It 
is from this Castilian heritage that Dominicans have inherit-
ed their penchant for dressing up as the «diablo cojuelo» or 
limping devil. All over the country, parades are organized in 
honor of the most mischievous and roguish character in hell. 
A far cry from the sober style and pyrotechnics of the parading 
devils typical of in the Spanish Mediterranean, the Dominican 
«diablo cojuelo» are distinguished by their vivid colors and 
ornate anthropomorphic masks. The direct influence of the 
Venetian tradition is notable in the cities and towns of the 
province of La Vega, north of Santo Domingo. With the mix of 
cultures, these masks incorporated distinctly Creole features 
such as «cachitos» (horns) and goatees. 
It’s no coincidence that the most famous carnival celebra-
tions in the Dominican Republic are those in La Vega. Ref-
erences to the vegan Carnival can be found as far back as 
the writings of Fray Bartolomé de las Casas, in 1520, just 
a few years after the first Castilian colony was established 
on Hispaniola. On the streets of Concepción, the capital of 
the province, every Sunday in February an infinite number 
of groups of little devils show off their colorful outfits. The 
devils are armed with a sort of club made of the swollen 
bladders of bulls and lined with fabric. They dance sarcasti-
cally to the sound of the «batucada» that accompanies the 
floats in the processions, beating any «civilian» (anyone who 
is not wearing a disguise) who dares to get off the sidewalk 
and dance with their bull bladders. The devils’ appearance 

�
This celebration has been 
present since the first Spanish 
settlement was established 

44_TC_Carnaval.indd   46 30/11/16   14:47



����

ɦ
������
��
���������
	�
)SQMRMGER�WSGM�
IX]�WS�WXVSRKP]�
MHIRXMJMIW�[MXL�
XLI�GEVRMZEP�
MQEKMREV]�XLEX�
MX�LEW�KVEHYEPP]�
MRGSVTSVEXIH�
IPIQIRXW�SJ�XLMW�
JIEWX�SJ�QSGO�
IV]�ERH�QEWOW�
MR�QER]�SJ�MXW�
VIPMKMSYW�GIPI�
FVEXMSRW�

Today, however, Carnival is synonymous 
with modest yet plentiful meals. There 
are a lot of family gatherings on these 
days, which means there’s always a pot 
of «sancocho» («stew»). This dish is typ-
ical all through the Caribbean and the 
also in the Canaries, where the recipe 
varies from island to island. It is made 
by boiling different types of meat (beef, 
pork, chicken) with root vegetables and 
greens (cassava, plantain, yams, pota-
toes, chili peppers). As if those calories 
weren’t already enough, the meal often 
ends with a bowl of sweet beans, a sort 
of pudding that combines beans –boiled 
and pureed–with plenty of cinnamon, 
cloves, raisins and coconut milk and 
sheep›s milk. And all this is chased 
down with a shot of «mamajuana», the 
national liqueur, a mix of rum, hon-
ey, cinnamon –again–, plant roots and 
shellfish. Word on the street has it that 
it›s an aphrodisiac. 
Until a few decades ago, the Dominican 
Carnival was divided in two. The wealthy 
celebrated their exclusive parties in 
mansions and private clubs, while the 
street was made left to the working class, 
made up mostly of mulattos and blacks. 
However, as authorities and institutions 
became involved in these festivals, they 
brought all layers of Dominican soci-
ety together on the streets of Carnival. 
A classic in Santo Domingo is going 
to a «bachata» or «merengue» concert 
after watching the Grand Parade on the 
boardwalk. On these stages, it›s still pos-
sible to catch performances by veteran 
Caribbean crooners like Johnny Ventura 
and Joseíto Mateo. As far as the night-
life, one of the highlights are the dance 
floors set up by Coca-Cola, one of the 
main sponsors of the Carnival. In Punta 
Cana last year, crowds of Dominicans 
and tourists danced on and around these 
stages with a capacity for up to 300 
people, while popular radio host Milton 
Cordero, Lechuga urged them on. �

changes as you travel around Hispaniola. In Santiago de los 
Caballeros, another nerve center of the Dominican Carni-
val, the devils are known as «lechones» (baby pigs) because 
the masks they use look like pigs.
Another typical character of the Dominican Carnival, and 
perhaps the most comic of all, is the so-called “chicken steal-
er.” The “chicken stealers” are men who dress up as women 
with long dresses in bright colors. They wear turbans and 
carry handbags (full of sweets to throw at the crowds) and 
parasols; and they top off their outfit with an enormous butt, 
which they manufacture by stuffing cushions and pillows 
under their skirts. “¡Ti-ti manatí, ton ton molondrón, she›s 
stealing the chicken, hit her with a stick!” That’s the sing-song 
that accompanies this character that emerged as an ironic 
protest against the Haitian invaders. During the years of the 
recovery, the new authorities used to punish Dominican men 
who were caught stealing chickens or food by forcing them to 
walk around the streets of the town or city dressed as women.
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BRUCE DAVIDSON
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his self-described “humanist photogra-
pher” used the camera to express his 
feelings about the world. As he him-
self has said, “I found my path in life 
through the camera lens. I used it to 
express my feelings about the world. I 
still do.” Bruce Davidson (Oak Park, Illi-

nois, 1933) is a street photographer who takes portraits with 
the full complicity of his subjects. Davidson studied pho-
tography at the Rochester Institute of Technology in the ear-
ly 1950’s and later continued his studies at Yale University. 
He has been a member of the Magnum Agency since 1958. 
Davidson’s photographs focus on various different social 
groups and trades. His portraits of Harlem, for instance, have 
been widely exhibited and published in several books. 
Davidson is a photojournalist, but he’s also much more. 
He does not take a sort of documentary approach where 
the photographer stands aside in order to portray reality, as 
Walker Evans might have done. Bruce’s approach is more 
along the lines of Lewis Hine, as he too seeks to affect 
change through his work and influence the reality he pho-
tographs. Davidson is an author whose work goes beyond 
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mere documentary in order to reveal his worries about the world, his empathy with 
the losers, the marginalized, with those deserving of justice.
Davidson’s first series was “The Walls” (1955), which he made while serving in the 
military in Arizona. There, Davidson met an old man driving a model-T Ford and 
asked to photograph him: the man was John Wall, and he and his wife Kate took Bruce 
Davidson in from that moment on. Another of Davidson’s iconic works is “The Widow 
of Montmartre” (1956) a project created a year later, when Bruce Davidson was 22 
years old and was destined to an Allied military camp near Paris, where he met Mad-
ame Margaret Fauché, the impressionist painter’s widow. Davidson is a member of 
the prestigious Magnum Agency where he met Cartier Bresson and Robert Capa. Ever 
since then, Davidson became part of the Olympus of contemporary photography.�
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he book Designed by Apple in Cali-
fornia covers creations ranging from 
1998’s iMac to 2015’s Apple Pencil, 
documenting the techniques and mate-
rials used by the design team over more 
than two decades of innovation. In 
the words of Jonathan Ive, Director of 

Design at Apple, “while this is a design book, it is not about the 
design team, the creative process or product development. It 
describes how we work, our values, our preoccupations and 
the goals we wish to achieve. We have always aspired to be 
defined by what we do rather than by what we say.” The book 
was printed on specially manufactured, custom-dyed paper, 
with matte silver edges, eight color separations and low-ghost 
ink. The process that led to this linen-bound, hardcover volume, 
lasted eight years. The book is published by Apple. �

�
ɦ
������������
�
��������
	�������
������Ƹ+VSQ�
XLI�FIKMRRMRK��
�XIZIƶW�
QSXMZEXMSR�[EW�
XS�KIRYMRIP]�
XV]�XS�GVIEXI�
E�PIKEG]�JSV�
LYQERMX]��ERH�
XLMW�GSRXMRYIW�
XS�FI�SYV�MHIEP�
ERH�SYV�KSEP�
EW�[I�PSSO�XS�
XLI�JYXYVIƹ��
WEMH�/SR]c.ZI��
&TTPIƶW�(LMIJ�
)IWMKR�4JJMGIV��

����

52_TC_Apple.indd   53 30/11/16   19:19



����

� � � � � 
 � � ��
� � � �

�
�
�
��
�

�

�
	
�
�
��

�
	
�
��

	
	
�

�����ƽ�.VIRI�(VIWTS

������������������
�
�������
�������	�������
�
�	���������������������������
����	���������������
����
��������
����������������

��������	�����������
�
	�����
����������������
���
�����	����������������	��
��������
��������������

����������
�������������
�������������������	����

�������������������

54_TC_Hollywood3.indd   54 30/11/16   14:55



����

.RMXMEPP]��1MP]�7SWI�EWTMVIH�XS�FIGSQI�E�WMRKIV�PMOI�
LIV�QSXLIV��:ERIWWE�5EVEHMW��'YX�[LIR�WLI�FIKER�
EGXMRK�ƳHIFYXMRK�[MXL�0IZMR��QMXL�MR�����	������Ƴ�
1MP]�7SWI�JIPX�WS�GSQJSVXEFPI��XLEX�WLI�RS[�[ERXW�
XS�FI�ER�EGXVIWW�PMOI�LIV�JEXLIV��/SLRR]�)ITT��&X�����
1MP]�7SWI�LEW�EPWS�FIGSQI�ER�MGSR�JSV�QMPPIRRMEP�
ERH�WLI�MW�RS[�XLI�JEGI�SJ�(LERIP�3S����

� � � � � 
 � � ��
� � � �

�
�
�
��
�

�

�
	
�
�
��

�
	
�
��

	
	
�

54_TC_Hollywood3.indd   55 30/11/16   14:55



����

'IMRK�HMWGSZIVIH�F]�
�TMIPFIVK�MW�MR�ERH�SJ�
MXWIPJ�E�LYKI�EHZERXE�
KI��'YX�WXEVXMRK�]SYV�
GEVIIV�F]�[SVOMRK�[MXL�
XLI�(STTSPEW��+VERGMW�
ERH��STLME���	�����
����������	��	�	���
;SSH]�&PPIR����	�
������	��ERH�XLI�(SIR�
'VSXLIVW���������	���
���
TPEGIW�]SY�MR�E�PIEKYI�
SJ�]SYV�S[R��&RH�[MR�
RMRK�XLI�VSPI�XLEX�IZIV]�
EGXSV�YRHIV����[ERXIH��
XLEX�SJ�XLI�]SYRK�-ER�
�SPS��QEOIW�]SY�ER�
MRWXERX�WXEV�

� 	 � � 
�
� � � � 
 � � � � �

54_TC_Hollywood3.indd   56 30/11/16   14:55



����

8LMW�ƸMX�KMVPƹ�MW�E�XST�QSHIP�FSVR�MR�XLI�LIEX�SJ�WSGMEP�RIX[SVOW��XLMW�LMKL�FSVR�'VMX�PIJX�XLI�[SVPH�SJ�JEWLMSR��XMVIH�SJ�MXW�SFWIWWMSR�[MXL�
TL]WMGEP�ETTIEVERGI���MRGI�XLIR��GMRIQE�LEW�TVSZIH�XS�FI�LIV�XVYI�TEWWMSR��&RH�EJXIV�	#�����!	�#���(EVE�MW�RS[�WXEVVMRK�MR�LIV�ǻVWX�
FMK�TVSHYGXMSR��������!��!"��!��"%!��!
$�!
��# ��!����" ��HMVIGXIH�F]�1YG�'IWWSR�

.RMXMEPP]�HMWGSZIVIH�F]��TERMWL�HMVIGXSV�
/�&��'E]SRE��8SQ�-SPPERH�FIGEQI�E�
TVSQMWMRK�]SYRK�WXEV�MR�XLI�XVEKIH]!
��!
����  �����!-I�MW�RS[�XLI�RI[�	������
����[MXL�LMW�S[R�WEKE�ERH�KYIWX�WXEV�
ETTIEVERGIW�EQSRK�XLI�&ZIRKIVW��8SQ�
[MPP�EPWS�LEZI�E�VSYKL�XMQI�MR�/EQIW�
,VE]ƶW�JSVIWX�MR�
��!�� "!��"%!��!��

1SPE�MW�XLI�HEYKLXIV�SJ�XLI�HVYQQIV�JVSQ�
'EH�(SQTER]��ERH�LIV�QSXLIV�LEW�E�ZMRXEKI�
GPSXLMRK�WXSVI�MR�3=��[LIVI�(EVVMI�'VEHWLE[�
YWIH�XS�WLST��-IV�WMWXIV��/IQMQE��MW�XLI�VIFIP�
JVSQ����� ��1SPE�[EW�SRI�SJ�XLSWI�KMVPW�[LS�
EP[E]W�HVIEQIH�SJ�FIGSQMRK�ER�EGXVIWW��
&JXIV�WXYH]MRK�ƸGMRIQE�ERH�IPIGXVSRMG�EVXWƹ�
ERH�WXEVVMRK�MR���&�"!��!"��!�#�����ERH!�� �
"��  !��������1SPE�MW�WSSR�XS�ETTIEV�[MXL�8SQ�
(VYMWI�MR��������!����

�� � ��
� � �  


����
� � � � � � 	

� � � � � � 
 � 
 � � � � � 


54_TC_Hollywood3.indd   57 30/11/16   14:55



����

 

/EGSF�[EW�SRP]�RMRI�[LIR�LI�GYX�
LMW�ǻVWX�WMRKPI�ERH�[EW�WMKRIH�YT�
F]�E�VIGSVH�PEFIP��-I�QEHI�XLI�
NYQT�JVSQ�LMT�LST�XS�TST��ERH�
RS[�XLEX�LI�MW�E�]SYRK�QYWMG�WXEV��
/EGSF�[ERXW�XS�FIGSQI�ER�EGXSV��
;MPP��QMXL�KEZI�LMQ�WSQI�KSSH�
EHZMGI�MR������������������ERH�
0EXLV]R�'MKIPS[�LEW�WMKRIH�LMQ�
SR�JSV�LIV�RI\X�ǻPQ��*ZIR�XLSYKL�
-SPP][SSH�MW�GEPPMRK��/EGSF�
HSIWRƶX�TPER�SR�UYMXXMRK�QYWMG�

Ƹ.XƶW�IEW]�XS�KIX�PSWX�[LIR�]SYƶVI�WYGGIWWJYP�EX�E�ZIV]�]SYRK�EKI��.ƶQ�KPEH�
.�HMH�RSX�FIGSQI�WYGGIWWJYP�YRXMP�RS[�?EX�EKI���Aƹ��WE]W�XLI�EGXVIWW�ERH�
HEYKLXIV�SJ�EGXSV��EQ�;EXIVWXSR��[LS�LEW�WIIR�LIV�HVIEQW�GSQI�XVYI�
EJXIV�.RLIVIRX�:MGI��.R�EHHMXMSR�XS�WXEVVMRK�MR�/�0��7S[PMRKƶW�RI[�JVERGLMWI��
��������	����������������������������0EXLIVMRI�[MPP�EPWS�ETTIEV�MR�7MH�
PI]��GSXXƶW�YTGSQMRK�����
����������ERH�MR��SHIVFIVKLƶW���������	���

� � � � ��
� � � � � � � 	

� � � 
 	 � �  	�
�� � 	 � � � � 

54_TC_Hollywood3.indd   58 30/11/16   14:55



����
;]EXX�LEW�TVSKVIWWIH�WPS[P]��
[MXLSYX�HVE[MRK�XSS�QYGL�EXXIR�
XMSR��SV�YWMRK�XLI�[MPH�GEVH�SJ�LMW�
JEQSYW�TEVIRXW��,SPHMI�-E[R�
ERH�0YVX�7YWWIP��-I�[EW����[LIR�
LI�ǻVWX�ETTIEVIH�[MXL�LMW�JEXLIV�
MR�E�VSPI�XLEX�[EW�RSX�IZIR�GVI�
HMXIH��&JXIV�TPE]MRK�WYTTSVXMRK�
VSPIW�MR�WIZIVEP�ǻPQW��XLMW�]IEV�
;]EXX�WXSPI�XLI�WGIRI�MR���������

��������������

8LI��GSXXMWL�HEYKLXIV�SJ�WMRKIV�+MSRE�0IRRI�
H]�TPE]IH�/YHM�)IRGL�MR����������ERH�'�MR�
����������	��IWXEFPMWLMRK�LIVWIPJ�EW�SRI�SJ�
-SPP][SSHƶW�QSWX�TVSQMWMRK�]SYRK�EGXVIWWIW��
�STLMI�LEW�WM\�TVSNIGXW�GSQMRK�YT��MRGPYHMRK�
����������TVSHYGIH�F]��GSVWIWI��*ZIV]�XMQI�
WLI�TMGOW�E�RI[�TVSNIGX��WLI�EWOW�LIVWIPJ��Ƹ;LEX�
[SYPH�2MGLIPPI�;MPPMEQW�HS$ƹ��

��� � ��
� � � � 	  

� � � 
 � 	�
� 	 � � 	 � ��
�  � � �

l
�&

Q
F

I
V�

,
VE

G
I

�)
M\

S
R

54_TC_Hollywood3.indd   59 30/11/16   14:55



C

M

Y

CM

MY

CY

CMY

K

Palladium Magazine_Ed.Mexico_GP Jamaica_200x260_EN.pdf   1   29/11/16   17:51



���

������	�
������������	������������	����
�
����������������������������
������������������������������������

��������������������������

�	�����
����������������
�����������������������
�	���
���������������������	���

������
��
�������

��������	����


�������

� � � � 
 	 � � � � 	�
�� ��� � � 	
��������

61_TC_Portadilla_Travel.indd   61 30/11/16   14:55



����

� ���!)*+�)'.���)'%�$��+�+'�)!� +���'*3��,!*�
')�*������
-�)!�!��+')�'��!��)��	)�&���
�)%'&���)�*�)-�+!'&*�%�&���)��
�')%���!�))�����%!&!*+)�+')���&���)���-�$/&&���$/**���
���'%%�)�����&���)�����'&��)'.���)'%�$��+�+'�)!� +��
�$�"�&�)'���)+4&���)�-�$�
$,����&�)�$���&���)���$��)+'�	�+�$$���
��)!�!���')����!��)����$+��
�$��)5&����)#�+!&����&���)��
��,)���5(�0����&���)���!-!�)����/���)�-�$�
$,����-2&���/�*��

'%%,&!+/���&���)���!�,�$��$%��,�)��-�)!�!��+!'&����!��)��

����������������������������
��
�������
�������


������	�
����������

	���
�����


We have gathered the whole team on one of the Riviera 
Maya beaches to take this family photo. They are the main 
agents of the central office of the Palladium Travel Club. 
Thanks to their work and of the different local teams, you 
will be well looked after and pampered during your trip. To 
you they dedicate this great smile so that your vacations are 
unforgettable as member of this so select club!
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e all know how 
powerful a smile 
c a n  b e .  T h a t 
s imple, f r iend-
l y  e x p r e s s i o n 

packed with a surprising amount of 
positive vibes. It starts with reinforcing 
a feeling of joy that slowly continues 
spreading within us and around us. It 
relieves stress, unlocks our creativity and 
makes us healthier in mind, body and 
soul. And that’s what a great holiday is 
all about, all those special moments that 
transform into memories that remind us 
to smile. At Grand Palladium Hotels & 
Resorts we love to create amazing hotel 
stays. Make our clients happy in a place 
that feels happy, with loved ones, or per-
haps new friends. We want to be a part of 
our guest’s experiences, help them cre-
ate feel-good moments and make them 
smile. The energizing, joy-inducing staff 
lives to make your moments special. 
Ricardo, the waiter remembers every-
body’s name and a hundred happy faces 
when mixing a perfect mojito - it’s what 
makes our bartender Carlos smile. This 
is why he knows how to fix everybody’s 
favorite drink. One smile at a time. ¡This 
is the attention our guests receive and 
what they remember from their Grand 
Palladium stays. It’s what they come back 
for, and most importantly, it´s what they 

love talking about. So we decided to give them more rea-
sons to enjoy and more smiles to remember. This is where the 
#smileon campaign was born. A beautiful concept meant to 
be developed into something real, by breathing life into it. We 
want to plant the seed to see it grow, we want to inspire and 
enable deeper interactions with our fans that will generate 
content on its own.We will fit big, sincere smiles into our 
stunning nature backdrops and the diverse facilities of our 
resorts. We will make sure that our guests #smileon and enjoy 
every single moment of their beautiful vacation. And we will 
make sure to #smileon and enjoy it too. �
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Located in breathtaking settings The Royal Suites by Palladi-
um offer luxury experiences in amazing destinations around 
the globe. Enjoy a unique, adult-only atmosphere of privacy 
and relaxation in exclusive, beachfront accommodations. The 
Royal Suites Yucatán by Palladium is a unique sanctuary of 
exotic beauty, comfort and privacy, this unique, beachfront 
hotel offers unbeatable service and unlimited access to all of 
the services at any of the Grand Palladium Hotels & Resorts 
located in Riviera Maya, Mexico. The Royal Suites Yucatán 
by Palladium is located in an exclusive area within the Grand 
Palladium Resorts of the Mayan Riviera. Designed exclusively 
for adult travelers, our Royal Suites offer guests a new concept 
in luxury and exclusivity that brings together the best of two 
worlds: the privacy and personalized service of a small VIP 
resort and the unlimited access to the wide array of services 
available at the neighboring 5-star Grand Palladium Resorts. �
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“FROM GUEST TO 
FAMILY” IS OUR MOTTO, 

THAT’S WHY WE 
BELIEVE THAT FRIENDLY, 
PERSONALIZED SERVICE 

IS ESSENTIAL”
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Why are Palladium Travel 
Club’s clients always so hap-
py? What do you do to them? 
We listen to them and take 
their opinions into consider-
ation in order to improve our 
product and service. Their 
feedback is essential, because 
many of them have stayed at all 
of our hotels and their opinion 
is very objective. They’re our 
best advisors when it comes 
to marketing, product design, 

benchmarking, pricing… no one knows all the channels of 
our service and the reality of the market better than they do. 
 
What are the advantages of belonging to this club?
It’s a privilege club with both preferential and exclusive ser-
vices. All our members get preferential rates at Palladium 
hotels and other establishments in the chain, plus private 
shuttle service from the airport upon arrival, exclusive rooms 
and leisure areas, free tours, amenities and a whole lot 
more…plus a personalized service where our team organizes 
the member’s vacation experience depending on their needs.
Our goal is for members to not have 
to worry about anything but enjoying 
their vacation with their family and 
friends—we take care of the rest. To 
achieve that, we do everything in our 
power to find out the needs of our 
members and guests. 
 
Many of them feel that they’re part 
of one big family…
We’ve always wanted to live up to 
our motto, “From guest to family”, 
which is very much in line with the 
Palladium Hotel Group’s motto: “To 
make our clients fans”. That’s why we 
believe that friendly, personalized ser-
vice is essential.
There is a big difference between 
providing a service to a client and 
meeting a person´s real needs. We all 
like to feel comfortable in a relaxed atmosphere and feel 
that other people are acting in a natural, empathetic way. 
These values are hard to learn—either they’re in your DNA 
or they’re not—which is why we look for good profession-
als, but ones that also have certain values. A lot of our staff 
members (including yours truly) are constantly in touch with 
members, to the point where friendships are made that are 

an added bonus when they come back to spend another 
vacation with us.
 
What new surprises do you have in store for them in 2016? 
At Punta Cana we’ve got a new Lounge Bar on the beach 
(like the ones at other destinations) and exclusive rooms, 
including Family Suites with spectacular views right on the 
seafront. And in Jamaica, new Ambassador and Signature 
Residence suites, our highest category with a villa concept 
(three independent rooms and a private pool), in an excep-
tional location with an impressive sunset. 
We’re throwing the second annual member party in Jamaica 
this September, following the huge success of the first one 
in Riviera Maya, where we’ll offer major discounts on rates, 
activities, gifts and a theme party. 
We’re also going to offer more in-house benefits, new custom-
er services, guest referral incentives and much, much more.
 
All Travel Club members have access to over 4,000 
resorts around the world. An incredible selection.
It’s a big perk that comes with membership. We’ve got agree-
ments with other major hotel groups, which allows us to 
cover the destinations where Palladium isn’t present. It gives 
our members more options and it’s certainly highly valued 

by them. But it’s worth pointing out 
that the vast majority of Travel Club 
members prefer to return to our hotels 
year after year because Palladium is 
like a second home to them, and 
we’re a guarantee that their expecta-
tions will be met.

What new programs are members 
being offered this season?
We’re going to add some important 
new benefits to our Referral program, 
with additional perks for members, 
relatives and friends. On the other 
hand, we’ll also add new services 
(which I am not yet in a position to 
announce) that will no doubt add sig-
nificant value to their memberships.

How often are these offers and ser-
vices re-designed?
We try to introduce something new every year with the aim 
of meeting our member’s expectations and making our Club 
more attractive for everyone who decides to join it. If we 
analyze all the changes we’ve made since the PTC started, 
we can see that these changes have been significant, both in 
terms of the product and as far as the service; our founding 

“We want 
our members 
to have the 

vacation 
experience 
they truly 

desire with 
Palladium 

Travel Club.” 
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members can attest to that. We believe that the best way to 
thank members for the trust they’ve placed in us is by creat-
ing a Club that is tailor-made for them.

What issues did you aim to emphasize?
Basically, we emphasized creating a concept that revolves 
around the member and their experience. We are convinced 
that satisfaction is the key to our Club’s growth, and that 
is why it’s essential that we take members’ feedback into 
account when making improvements and changes. We have 
this idea that PTC’s DNA should be made up of parts of each 
of our members and that they should in turn share that same 
feeling; we want our members to be Palladium Hotel Group’s 
best ambassadors.
 
What services do members appreciate the most?
That’s a hard choice; I think it mostly depends on the moment 
and place, as the members themselves often say. After a long 
journey, the transfer and private check-in are greatly appreciat-
ed because they save time and they’re convenient. The servic-
es our member support team offers help guests make the most 
of their experience because the team is familiar with guests’ 
tastes and preferences. Our Member’s Lounge offers a place 
for members to socialize in an ideal environment at the some 
of the hotel’s best locations. Both these two services and other 
services I could name, I think each of these complements the 
others and helps create an experience that is different.
 
Which would you highlight? And why?
The personalized service our colleagues provide. We’re fortu-
nate in that many of them have been with us for years and they 
know our members very well, so much so that they’ve really 
developed personal relationships with them, and that sort of 
treatment and consideration is a differentiating element.

How do you surprise a member who 
is already used to exclusive treatment?
By treating them with familiarity, simplic-
ity and sincerity. Today we have more 
competition as far as the service/product, 
which makes it increasingly complicat-
ed to differentiate ourselves. I personally 
believe that, in our industry, it is people 
and the values they convey that make a 
difference. The most important thing is 
for us to see the person behind the mem-
ber and make them feel comfortable 
being themselves.

What are your plans for the future? 
And what have you thought of offer-
ing members?
We’re working on maximizing syner-
gies among all our brands so that mem-
bers can enjoy these exclusive benefits 
and privileges at any hotel in the world 
that belongs to our chain, not just Palla-
dium-brand hotels. On the other hand, 
we’re contemplating strategic partnerships 
to improve our members’ experiences at 
every stage: from the moment they start 
the reservation process until they return 
home. This point comprises anything 
from improving processes to including 
new services (discounts on plane tickets, 
personalized excursions, new activities 
at the hotel, etc.). We want our members 
to have the vacation experience they truly 
desire with Palladium Travel Club. �
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HARD ROCK HOTEL TENERIFE
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he recently inau-
g u r a t e d  H a r d 
Rock Hotel Tener-
ife, located on the 
sunny southern 
coast of the island, 
near Adeje, offers 
experiences for 

families, friends and adults-only thanks 
to its five-star facilities and services, 
immersed in the unique musical envi-
ronment that characterizes all Hard Rock 
Hotels & Casinos.
In keeping with its rock-n-roll spirit, 
Hard Rock Hotel Tenerife has a varied 
collection of memorabilia, valuable 
music mementos, displayed in differ-
ent areas of the hotel. Plus, the Sound 
of Your Stay® program, allows guests 
to participate in a jam session with the 
guitar in their room, listen to unlimited 
playlists in streaming from the check-in 
area or create their own mixes using 
the professional DJing equipment in 
their rooms. The program offers guests 
a chance to immerse themselves in an 
unparalleled musical experience.
Hard Rock Hotel Tenerife consists of 
624 rooms, including 260 suites distrib-
uted in two towers –Oasis and Nirvana– 
combining contemporary décor with 
cutting-edge services that are packed 
with energy and style. The Rock Royal-
ty Level suites are located on the 13th, 
14th and 15th floors of the Nirvana 
Tower, and they offer exclusive rock star 
amenities, including a private concierge 
service and a VIP reception desk with 
privileged access.
In addition to the hotel’s musical offer 
and live concerts, guests can also 
enjoy three swimming pools, an arti-
ficial salt-water lake and a beach club 
with Balinese beds just a few steps 
from the hotel. The hotel offers Hard 
Rock brand facilities such as the Rock 
Spa®, the Body Rock® Gym and the 
famous Rock Shop®. For young guests, 

Hard Rock Hotel Tenerife offers three children’s clubs: 
Lullaby, for children between 6 months and three years 
old; Hard Rock Roxity Kids Club, for kids between 4 and 
11, which offers a wide range of music-related activi-
ties, games, workshops and competitions, and, for older 
kids between 11 and 17, there’s Teen Spirit, featuring an 
inter-active area with consoles, Xbox Kinect, PlayStation, 
tablets, billiards, foosball and a giant chessboard, among 
other activities.
The hotel’s six bars offer appetizers, after-dinner drinks, 
fresh coffee and the latest cocktails. The sky lounge ter-
race, The 16th, offers the best views of the island, from 
the majestic Teide, the highest peak in Spain, to the 
Canary Islands’ least known island, La Gomera. �
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PALLADIUM HOTELS & RESORTS 
RENEWS ITS HOTELS AT PUNTA CANA 

AND THE MAYAN RIVIERA.
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Palladium Hotels  & 
Resorts has launched 
an ambitious plan to 
upgrade many of its 
properties. Between 
August and October 
2016, the Grand Pal-
ladium White  Sand 

Resort & Spa, located on the Mayan 
Riviera, underwent various renova-
tions in its rooms, the lobby, the lobby 
bar and some parts of its restaurants. 
The Grand Palladium Jamaica Resort 
& Spa and its Nayarit Riviera proper-
ties have also undergone changes. The 
brand is committed to providing its 
guests with exceptional services and 
amenities, which in this case has led 
it to expand and update the rooms and 
offer a wider choice of dining options. 
From August through October, several 
rooms at the Grand Palladium White 

�
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Sand Resort & Spa were refurnished. 
As for the Grand Palladium Resort & 
Spa in Jamaica, the stone pavement 
in the front drive was redone, and 
Poseidón, Lotus House and the Wed-
ding Office were remodeled. The Infin-
ity Terrace, meanwhile, was water-
proofed and the floor was repaired. 
As for the Grand Palladium Resort & 
Spa on the Nayarit Riviera, the Zoo on 
the property was also be remodeled, 
undergoing minor construction. The 
hotel entrance was rebuilt in April. The 
electric generators were also replaced. 
Meanwhile, the Nayarit Riviera proper-
ty did not require any remodeling, and 
all the rooms and restaurants contin-
ued to operate as usual. Overall, these 
upgrades were implemented in a coor-
dinated and respectful manner so as 
minimize the effect of the remodeling 
work on guests during this period.
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